REFERENCES

Abdullah, F. (2006). The development of HEAPERF: a new measuring instrument
of service quality for the higher education sector. International Journal of
Cosumer Studies, 569-581.

Agarwal, Pawan. (2006). Higher Education in India: Need for Change. New
Delhi: Indian Council for Reserach on International Economic Relations.

Agarwal, Pawan. (2016, 11 13). Indian Higher Education - Envisioning the
Future. Retrieved August 14, 2014, from www.indianhighereducation.org:
http://www.indianhighereducation.org/introduction.html

Aithal, P., Shailashree, V., & Kumar, P. S. (2016). Analysis of NAAC
Accreditation System using ABCD Framework. International Journal of

Management, IT and Engineering, 30-44.

Alkheniza, A., & Shaw, C. (2011, July - Aug). Impact of Accreditation on the
Quiality of Healthcare Services: a Systematic Review of the Literature .
Annals of Saudi Medicine, pp. 407-416.

Amta. (2016, Feb 16). What are Certification, Licensing, and Accreditation?
Retrieved from https://www.amtamassage.org:

https://www.amtamassage.org/findamassage/whatiscert.html

Anderson. (1973). Consumer Dissatisfaction: The Effect of Disconfirmed
Expectancy on Perceived Product Performance. Journal of Marketing
Reserach, 38-44.

Annamdevula, S., & Bellamkonda, R. S. (2014). Development of HIEAQUAL for
Measuring Service Quality in Indian Higher Education Sector.
International Journal of Innovation, Management and Teaching, 412-416.

180


http://www.indianhighereducation.org:
http://www.indianhighereducation.org/introduction.html
https://www.amtamassage.org:
https://www.amtamassage.org/findamassage/whatiscert.html

References

B.S.Sahay, & Thakur, R. R. (2007). Excellence through Accreditation in Indian B

- Schools. Global Journal of Flexible Systems Management, 9-16.

Bahadori, M., Sadeghifar, J., Nejati, M., Hamouzadeh, P., & Hakimzadeh, M.
(2011). "Assessing Quality of Educaiton Service by The SERVQUAL
Model : Viewpoints of Paramedical Students of Tehran University of
Medical Science. Technics Technologies Education Management, 1058-
1065.

Bearden, W., & Teel, J. (1983). An investigation of personal influences on
consumer complaining. Journal of Marketing Research, 21-28.

Behera, R. (2017, 6 18). Why NAAC accreditation. Retrieved from
Morungexpress - The power of truth: http://morungexpress.com/why-

naac-accreditation/

Benefits and Significance of Accreditation. (2014, August 3). Retrieved August 3,
2014, from http://www.nbaind.org/: http://www.nbaind.org/En/1047-
benefits-and-significance-of-accreditation.aspx

BIS. (2012). Understanding Higher Education in Further Education Colleges.
London: Institute of Education University of London.

Boothe, R. (1990). Who Defines Quality in Service Industries? Quality Progress,
65-70.

Boraiko, C., N.Zey, J., & Greife, A. (2010, August). Academic Program
Assessment - A velue-added activity for Safety and Industrial Hygiene

Programs? Professiona Safety, pp. 35-40.

Boraiko, Carol; Zey, John N.; Greife, Alice. (2010, August). Academic Program
Assessment - A value-added activity for safety and industrial hygiene
programs? PROFESSIONAL SAFETY.

181


http://morungexpress.com/why-
http://www.nbaind.org/:
http://www.nbaind.org/En/1047-

References

Boulding, W., & Kalra, K. (1993). A Dynamic Process Model of Service Quality:
From Expectations to Behavioural Intentions. Journal of Marketing
Research, 7-28.

Boulding, W.; Kalra, K. (1993). A Dynamic Process Model of Service Quality:
From Expectations to Behavioural Intentions. Journal of Marketing
Reserach, 7-28.

Brandenburg, U., & Zhu, J. (2007). Higher Education in China in the light of
massification and demographic change - Lessons to be learned for
Germany. Giitersloh .

Cardozo. (1965). An Experimental Study of Consumer effort, Expectation and
Satisfaction. Journal of Marketing Research, 244-249.

Chaudhary, V. M., & Malik, D. S. (2013). Paradigm Shift in Knowledge Creation
through Higher Education. IOSR Journal Of Humanities And Social
Science (IOSR-JHSS), 1-7.

China's Higher Education. (2016, January 5). Retrieved from http://www.sicas.cn:
http://www sicas.cn/Students/Info/Content_110621144852564.shtml

ClIl. (2012). Higher Education . New Delhi.

Colleges and Universities. (2016, April 20). Retrieved from www.infoplease.com:
http://www.infoplease.com/encyclopedia/society/colleges-universities-

universities.html

Conchada, M. I., & Tiongco, M. M. (2015). A Review of the Accreditation
System for Philippine Higher Education Institutions. PIDS Discussion
Paper Series, pp. 1-43.

Cronin, J., & A.Taylor, J. a. (1992). Measuring Service Quality:A Reexamination

and Extension. Journal of Marketing, 55-68.

182


http://www.sicas.cn:
http://www.sicas.cn/Students/Info/Content_110621144852564.shtml
http://www.infoplease.com:
http://www.infoplease.com/encyclopedia/society/colleges-universities-

References

DAAD. (n.d.). DAAD New Delh. Retrieved May 25, 2016, from
http://www.daaddelhi.org/imperia/md/content/passage-to-
india/higher_education_institutions_.pdf

Dawes, R., Singer, D., & Lemons, P. (1972). An experimental Analysis of the
contrast effect and its implications for Intergroup communicaiton and
Indirect assessment of attitude. Journal of Personality and Social
Psychology, 281-295.

Deloitte. (2012). Indian Higher Education Sector - Opportunities aplenty, growth
unlimited! Deloitte Education Sector Team - Deloitte Touche Tohmatsu
India Private Limited.

Devine, M. E., & Summerfield, C. (1998). International Dictionary of University
Histories. Chicago & London: Fitzroy Dearborn Publishers.

Dickeson, R. C. (n.d.). The Need for Accreditation Reform. Retrieved August 4,
2014, from http://www?2.ed.gov/:
https://www2.ed.gov/about/bdscomm/list/hiedfuture/reports/dickeson.pdf

Ekinici, Y., & Sirakaya, E. (2004). An Examination of the Antecedents and
Consequences of Customer Satisfaction. In: Crouch G.I. Perdue R.R.,
Timmermans H.J.P., & Uysal M. Consumer Psychology of Tourism
Hospitality and Leisure (pp. 189-202). Cambridge: MA: CABI Publishing.

Events, U. B. (Director). (2016). The Crisis of Higher Education in India [Motion

Picture].

Everitt, R. (2014). Understanding India - The Future of Higher Education and
Opportunities for International Coperation. British Council India.

EYF. (2013). Policy Paper on Quality Education. Thessalonik: European Youth

Forum.

183


http://www.daaddelhi.org/imperia/md/content/passage-to-
http://www2.ed.gov/:
https://www2.ed.gov/about/bdscomm/list/hiedfuture/reports/dickeson.pdf

References

FICCI(E&Y). (2012). Higher Education in India Twelfth Five Year Plan (2012—
2017) and beyond, FICCI Higher Education Summit 2012. Delhi, India:
FICCI.

G.Altbach, P., & Peterson, P. M. (1999). Higher Education in the 21st
Century:Global Challenge and National Response. New York: Institute of

International Education.

G.Prasad, & C.Bhar. (2010). Accreditation System for Technical Education
Programmes in India: A critical review. European Journal of Engineering
Education, 187-213.

Halstead, D., Hartman, & Schmidt, S. (1999). The use of comparison standards in
customer satisfaction reserach and management : A review and proposed
typology. Journal of Marketing Teory and Practice, (pp. 13-26).
Statesboro.

Hardin, J. R., & Stocks, M. H. (1995). The Effect of AACSB Accreditation on the
Recruitment of Entry - Level Accountants. Issues in Accounting
Education, 83-95.

Hardin, J. R., & Stocks, M. H. (1995). The Effect of AACSB Accreditation on the
Recruitment of Entry-Level Accountants. Issues in Accounting Education,
pp. 83-95.

Harvey, L. (2004). The Power of Accreditation:View of academics. Journal of
Higher Education Policy and Management, 207-223.

Hedrick, D. W., Henson, S. E., Krieg, J. M., & Wassell, C. S. (2010). The Effects
of AACSB Accreditation on Faculty Salaries and Productivity. JOURNAL
OF EDUCATION FOR BUSINESS, 284-291.

184



References

History of Higher Education. (2015, December 24). Retrieved from
www.questia.com: https://www.questia.com/library/education/higher-and-
adult-education/history-of-higher-education

Ho, S., & K.Wearn. (1996). A Higher Education TQM excellence Model :
HETQMEX. Quality Assurance in Education, 35-42.

Hovland, C., Harvey, O., & Sherif, M. (1957). Assimilation and Contrast effects
in reaction to communicaiton and attitude change. Journal of Abnormal
and Social Psychology, 244-252.

InsidelIM. (2016, Feburary 21). Indian higher education sector growth unlimited
opportunities aplenty. Retrieved from www.insideiim.com:
https://insideiim.com/indian-higher-education-sector-growth-unlimited-
opportunities-aplenty/

Jandt, F. (1995). Intercultural Communication : An Introducation. In Thousand
Oaks. CA: SAGE.

Jayasankar, D. K., & Satbhai, S. (n.d.). Quality Higher Education In India: Role
of National Assessment and Accreditation Council- An Overview.
Retrieved May 18, 2016, from http://www.academia.edu:
http://www.academia.edu/17138212/Quality_Higher_Education_In_India
_Role_of National_Assessment_and_Accreditation_Council-

_An_Overview

Jisha, K. (2015). The Role of NAAC for Quality Assurance in Higher Education.
Abhinav National Monthly Referred Journal of Research in Arts &
Education, 1-11.

Julian, S. D., & Ofori-Dankwa, J. C. (2006). A, Is Accreditation Good for the
Strategic Decision Making of Traditional Business Schools? Academy of
Management Learning & Education , 225-233.

185


http://www.questia.com:
https://www.questia.com/library/education/higher-and-
http://www.insideiim.com:
https://insideiim.com/indian-higher-education-sector-growth-unlimited-
http://www.academia.edu:
http://www.academia.edu/17138212/Quality_Higher_Education_In_India

References

Julian, S. D., & Ofori-Dankwa, J. C. (2006). Is Accreditation Good for the
Strategic Decision Making of Traditional Business Schools? Academy of
Management Learning & Education, 225-233.

Kawaledar, J. S. (2015). NAAC Assessment : A Boon for Higher Education.
International Journal of Sciencec and Research (IJSR), 475-477.

Kebriaei, A., & Roudbari, m. (2005). Educational Service Quality in Zanjan
University of Medical Sciences from Student's Point of View. Iranian
Journal of Medical Education, 53-61.

Key, J. P. (2017, Jan 4). Descriptive. Retrieved from www.okstate.edu:
https://www.okstate.edu/ag/agedcm4h/academic/aged5980a/5980/newpag
e110.htm

Kowalczyk, D. (2016, January 4). Purposes of Research: Exploratory, Descriptive
& Explanatory. Retrieved from www.study.com:
http://study.com/academy/lesson/purposes-of-research-exploratory-
descriptive-explanatory.html

Lancaster, J., Greenfield, & David, J. B. (2010). Benefits of participating in
Accreditation Survey. International Journal of Health Care Quality
Assurance, 141-152.

LaTour, S., & Peat, N. (1979). Conceptual and Methodological issues in
Consumer Satisfaction Research. Advvances in Consumer Research, 431-
437.

Limaye. (2000). Perception is the thing: Presenting variant worldviews in the
internatioinal business communication classroom. Journal of Professional
Services Marketing, 24-38.

186


http://www.okstate.edu:
https://www.okstate.edu/ag/agedcm4h/academic/aged5980a/5980/newpag
http://www.study.com:
http://study.com/academy/lesson/purposes-of-research-exploratory-

References

Limaye, M. (2000). Perception is the thing: Presenting variant worldviews in the
international business communication classroom. Journal of Professional
Services Marketing, 24-38.

Lin, N., Chiu, H., & Hsieh, Y. (2001). Investigating the relationship between
service providers personality and customers' perceptions of service qulaity

across gender. Total Quality Management, (pp. 57-67). Abingdon.

Lowhorn, G. (2007). Qualitative and Quantitative Research : How to Choose the
Best Design. Academic Business World International Conference (pp.
484-488). Nashville, Tannessee: Academic Business World.

Mane, S. D. (2015). NBA and NAAC Accreditation of UG Engineering
Programmes/Colleges in India: A Review. International Journal of
Scientific Engineering and Applied Science (IJSEAS), 203-211.

Mark Staples. (2012). Perspectives on Global Organisations. London: Mckinsey
& Company.

Mathew, G. K. (2014). Quality of Management Education : Customer Trust
Prespective. SCMS Journal of Indian Management, 50-56.

Mezied, A. A. (2017, 6 16). What role will education play in the Fourth Industrial
Revolution. Retrieved from www.weforum.org:
https://www.weforum.org/agenda/2016/01/what-role-will-education-play-

in-the-fourth-industrial-revolution

Miller, J. (1977). Studing Satisfaction Modifying Models, Eliciting Expectations,
Posing Problems and Making Meaningful Measurement. Marketing
Science Institute. Cambridge: Conceptualisation and Measurement of
Customer Satisfaction and Dissatisfaction.

Ministry of Higher Education, M.-G. (2016). Annual Report 2015-16. New Delhi:
MHRD, Government of India.

187


http://www.weforum.org:
https://www.weforum.org/agenda/2016/01/what-role-will-education-play-

References

Morgan, V. (2004). A History of the University of Cambridge. Cambridge (UK):

Cambridge University Press.

Morse, J. (2008). Accreditation and Quality Assurance from the Perspective of a
U.S. Reginal Accrediting Agency. Third Biennial Conference of the
Chinese Association for Institutional Research. Guangshou, China:
MSCHE.

NAAC. (2015). 20th Annual Reprot 2013-14. Banglore: NAAC.

NAAC. (2015, November 2). Benefits of Accreditation. Retrieved from

www.nhaac.ac.in: http://www.naac.gov.in/benefits_of accreditation.asp

NAAC. (2016, March 18). Benefits of Accreditation. Retrieved from
http://www.naac.gov.in:

http://www.naac.gov.in/benefits_of accreditation.asp

NAAC. (2016, March 18). Benefits of Accreditation. Retrieved from
http://www.naac.gov.in:

http://www.naac.gov.in/benefits_of accreditation.asp

Ndhlovu, J., & Senguder, T. (2002). Gender and Perception of Service Quality in
the hotel industry. Journal of American Academy of Business, (pp. 301-
307). Cambridge.

Nejati, M. (2008). Service Quality at University of Tehran Central Library.
Library Management, 571-582.

Nejati, M., & Safaei, A. (2009). Ranking airlines' service quality factors using a
fuzzy approach : Study of Iranian Society. International Journal of Quality
& Reliability Management, 247-260.

Nejati, M.; Bayat Nejad, F. (2007). "Quality Enhancement in Medical Education".

Lex ET Scientia International Journal, 212-219.

188


http://www.naac.ac.in:
http://www.naac.gov.in/benefits_of_accreditation.asp
http://www.naac.gov.in:
http://www.naac.gov.in/benefits_of_accreditation.asp
http://www.naac.gov.in:
http://www.naac.gov.in/benefits_of_accreditation.asp

References

Oliver, R., & DeSarbo, W. (1988). Response Determinants in Satisfaction

Judgements. Journal of Consumer Research, 495-507.

Oliver, R.L. (1980). A Cognitive Model of the Antecedents and Consequences for
Satisfaction Decisions. Journal of Marketing Research, 460-469.

Oliver, R.L. (1981). Measurement and Evaluation of Satisfaction Process in Retail

Setting. Journal of retailing, 25-48.

Olson, J., & Dover, P. (1976). Effects of expectation creation and disconfirmation
on belief elements of cognitive structure. Advances in Consumer
Research, 168-175.

Olson, J., & Dover, P. (1979). Disconfirmation of consumer expectations through

product trail. Journal of Applied Psychology, 179-189.

Olson, J.C.; Dover, P. (1976). Effects of expectation creation and disconfirmation
on belief elements of cognitive structure. Advances in Consumer
Research, 168-175.

Parasuraman, A., Zeithaml, V., & L.L.Berry. (1988). SERVQUAL:A Multiple -
Item Scale for Measuring Client Perceptions of Service Quality . Journal
of Retailing, 12-40.

Patil, J. (2006, 2 1). NAAC and the Next Decade of Indian Quality Assurence -
WENR. Retrieved from http://wnr.wes.org:
http://wenr.wes.org/2006/02/wenrfeb2006naacandthenextdecadeofindianq

ualityassurance

Pearson, D. (1979). Will Accreditation Improve the Quality of Education. The
Journal of Accountancy, 53-58.

Pearson, D. B. (1979). Will Accreditation Improve the Quality of Education? The
Journal of Accountancy, 53-58.

189


http://wnr.wes.org:
http://wenr.wes.org/2006/02/wenrfeb2006naacandthenextdecadeofindianq

References

Peyton, R., Pitts, S., & Kamery, H. (2003). Consumer Satisfaction/Dissatisfaction
(CS/D): A Review o the Literature Prior to the 1990s. Academy of
Organizational Culture, Communciation and Conflict, 42.

Pierre-Yves, L. P., & Phillipe, J. (2002). Retail Centres: Location and Consumer's
satisfaction., (pp. 122-146). London.

Pomey, M. P., Charles, L. L., Champagne, F., Angus, D., Shabah, A., &
Contandriopoulos, A. P. (2010). Research article Does accreditation
stimulate change? A study of the impact of the accreditation process on
Canadian healthcare organizations. Pomey et al. Implementation Science,
1-14.

Prasad, R. K., & Jha, M. K. (2013). Quality Measures in Higher Education : A
Review and Conceptual Model. Quest Journals - Journal of Research in

Business and Management, 23-40.

PWC. (2012). Indian - Higher Education Sector- Opportunities for Private
Participation. Delhi: PWC.

Razi-Ur-Rahim, M. (2012). Measuring Service Quality and Student Satisfaction
in NAAC Accredited B-Schools. Asia Pacific Journal of Research in

Business Management.

Reichgelt, H., & Yaverbaum, G. (2007). ACCOUNTABILITY AND
ACCREDITATION: PUTTING INFORMATION SYSTEMS
ACCREDITATION INTO PERSPECTIVE. Communications of the
Association for Information Systems, pp. 416-428.

Reichgelt, H., & Yaverbaum, G. (2007). Accountability and Accreditation:Putting
Information Systems Accreditation into Perspective. Communication of

the Association for Information Systems, 416-428.

190



References

Research Design. (2016, December 23). Retrieved from www.sheffield.ac.uk:
https://www.sheffield.ac.uk/polopoly fs/1.204486!/file/7ResearchDesign.
pdf

Robinson. (2004). Accreditation of Distance Education Programs : A Primer.

American Journal of Pharmaceutical Education, 68-72.

Robinson, E. T. (2004). Accreditation of Distance Education Programs : A

Primer. American Journal of Pharmaceutical Education.

Sahay, B. S., & Thakur, R. R. (2007). Excellence through Accreditation in Indian
B-Schools. Global Journal of Flexible Systems Management , 9-16.

Sahney, S., Banwe, D., & Karunes, S. (2008). "An Integrated Framwork of
Indices for Quality Management in Education : A faculty Perspective”.
The TQM Journal, 502-519.

Schiffman, L., Bednall, D., Cowley, E., O'Cass, A., & Kanuk, L. (2001).

Consumer Behaviour. Prentice Hall International Inc.

Sciglimpaglia, D. D., Medlin, D. C., Toole, D. H., & Whittenburg, D. (2007).
Accreditation of Business Schools: Survey Results and Implications for
Australia and New Zealand. New Zealand Journal of Applied Business
Research , 1-12.

Sharma, P. K. (2013). Higher Educatation in India:Confronting The Challenges of
Change. International Journal of Research in Commerce, IT &
Management, 24-25.

Shroff, N. (2016). Quality Issues of Higher Educaton Using NAAC Data.
International Journal of Business and Adminstration Research Review, 33-
38.

Simon McGrath, P. 0. (2015, July 27). Higher education is key to economic
development. (L. G. Hilten, Interviewer)

191


http://www.sheffield.ac.uk:
https://www.sheffield.ac.uk/polopoly_fs/1.204486!/file/7ResearchDesign.

References

Sinha, V., & K.S.Subramanian. (2013). Accreditation in India: Path of Achieving

Educational Excellence. Business Education & Accreditation, 107-116.

Sue, D. (2001). Perceptions of What Helps Learn and Develop in Education.
Teaching in Higher Education, 203-232.

Swain, T. K. (2013). A Comparative Study : Higher Education and Research in
India. International Journal of Research and Development - A
Management Review, 15-23.

Terry, G., & Vavra. (1997). Improving Your Measurement of Customer
Satisfaction: A Guide to Creating, Conducting, Analyzing and Reporting
Customer Satisfaction Measurement Programs. pp. 44-60.

The World Unveristy Rankings. (2016, 5 6). Retrieved April 2013, from
http://www.timeshighereducation.co.uk:
http://www.timeshighereducation.co.uk/world-university-rankings/2013-
14/world-ranking

Tse, D., & Wilton, P. (1998). Models of Consumer Satisfaction Formation: An
Extension. Journal of Marketing Reserach, 204-212.

UGC. (2003). Higher Education In India: Issues, Concerns And New Directions.
New Delhi: UGC.

Ukas. (2016, March 6). Accreditation Delivering Confidence EverydayL.ife.
Retrieved from https://www.ukas.com: https://www.ukas.com/media-

centre/videos/accreditation-delivering-confidence-everyday-life.asp

UNESCO. (1998). Higher Education in the Twenty-First Century:Vision and
Action. World Conference on Higher Education. Paris: UNESCO.

UNIDO. (2016, March 10). Product Quality. Retrieved from
https://www.unido.org:

192


http://www.timeshighereducation.co.uk:
http://www.timeshighereducation.co.uk/world-university-rankings/2013-
https://www.ukas.com:
https://www.ukas.com/media-
https://www.unido.org:

References

https://www.unido.org/fileadmin/user_media/Publications/Pub_free/Produ

ct_quality.pdf

Verm, A. (2016). A Review of Quality Assurance in Higher Education
Insitutions. IMPACT: International Journal of Research in Humanities,
Arts and Literature, 55-66.

Wakefield, K., & Blodgett, J. (1999). Customer response to intangible and
tangible service factors. Psychology and Marketing, 51-68.

Westbrook, R., & Newman, W. (1978). An Analysis of Shopper dissatisfaction
for Major Household Appliances. Journal of Marketing Research, 456-
466.

Yeo, R. K. (2008). Brewing Service Quality in Higher Education : Characteristics
of ingredients that make up the recipe. Quality Assurance in Education,
266-286.

Zeithamal, V., Parasuraman, A., & Berry, L. (1990). Delivering Quality Service -
Balancing Customer Perceptions and Expectations. The Free Press.

193


https://www.unido.org/fileadmin/user_media/Publications/Pub_free/Produ

