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Section – A  

(2x10=20 Marks) 

 

         Q.1 Which of the following is not a part of selective perception? 

             a.) Selective exposure 

             b.) Perceptual attention 

             c.) Perceptual defense  

             d.) Perceptual blocking 

   

        Q2. The correct sequence for motivation is   

a.) Need, tension, drive behavior goal 

b.) Need, drive, tension, behavior, goal 

c.) Need, behavior, drive, tension, goal 

d.) Need, drive, behavior, tension, goal 

 

        Q3. Which of the following happens in classical condition? 

a.) Unconditioned response made conditioned response 

b.) Perceptual learning changed to perceptual attention 

c.) Conditioned response made to unconditioned response 

d.) Perceptual attention changes to perceptual learning 

 

        Q4. Which of the following is not a part of operant conditioning? 

a.) Positive reinforcement 

b.) Negative reinforcement 

c.) Motivation 

d.) Extinction 

 

       Q5. Which of the following is not a part of Tri-component model of attitude? 

           a,) Cognitive  

           b.) Affective 

           c,) Supportive 



             d.)Conative 

 

Q6. Type A personality is  

a.) Relaxed 

b.) Indifferent 

c.) Always moving, talking, eating rapidly 

d.) None of the above 

 

Q7. Downward mobility means_______________________________________________ 

 

Q8. Reference groups, which call out for action against some unethical company practices are 

known as 

a.) Consumer action groups 

b.) Brand communities  

c.) Virtual groups 

d.) Work groups 

 

Q9. Which of the following is not a part of big five personality model?  

a.) Extroversion 

b.) Agreeableness 

c.) Consciousness  

d.) Emotional stability 

 

Q10. Compliant, aggressive, detached is a part of: 

a.) Neo Freudian theory 

b.) Trait theory 

c.) Attribution theory 

d.) Personality theory 

 

 

       

                                                                    Section – B  

                                                                (4x5=20 Marks) 

 

            Attempt any four questions. Each question carries 5 marks.  

 

Q1. Explain the significance of social class to consumer behavior.   

Q2. What is a reference group? Explain different reference group types.  

Q3. Explain any four cultural values and their significance to consumer behavior.    

Q4. Explain different types of research approaches briefly.  

Q5. Write short notes on: 

i) CETSCALE  

ii) J.n.d.  

  

 

 



 

 

                                                        Section – C  

                                                   (2x15=30 Marks) 

 

           Attempt any two questions. Each question carries 15 marks. 

 

Q1. Compare and contrast the economic view, passive view, cognitive view and emotional view 

with each other. Of the four views which is most often seen in consumer behavior? Support your 

answer with examples.                                                                                                                             

                                                                                                                           (15 Marks) 
 

Q2. Analyze consumer-buying behavior towards carbonated drinks with specific reference to the 

Coke case study.  

                                                                                                                                      (15 Marks)      
 

Q3. What is sensory branding? With close reference to the case ‘Sensory branding: Oreo in the 

Indian context’ analyze the effectiveness of sensory perception in branding. Support your answer 

with examples from the case and other than those discussed in the case.                              

                                                                                                                                      (15 Marks) 

 

 

     

                                                     Section – D  

                                                (2x15=30 Marks) 

 

With reference to the text answer the following questions 

 

Q1. Do you think that the problem that Samsung is facing according to the text would affect the 

consumer buying behavior? Analyze the consumer buying behavior impact keeping the current 

market share and competitive position of Samsung                                                      (15 Marks) 

 

Q2. Discuss the importance of consumer psychological factors when a brand gets involved in a 

controversy. Support your answer with relevant examples.                                          (15 Marks) 
 

 

 

 

 

 



 


