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Q.1

Discuss the impact of the changing age structure of the population on
consumer spending and buying behavior. Why is this trend important
to marketers? Discuss with the help of examples.

20

CO4

Q.2

Nowadays mostly the smartphones are used. Suppose you were
advising Apple on new products - what benefits and values could
smartphones offer teenagers that they are currently not receiving? How
would these benefits and values differ for adults? Discuss.

20

CO5

Q.3

Explain the types of markets. With the help of examples, discuss the
buying decision process adopted in each market.

20

CO1

Q4

Discuss direct marketing channels and indirect marketing channels.
Which  marketing channel is suitable for the following
products/Services:

a. FMCG

b. Telecommunication

c. Courier Services

20

CO3

Q.5

A majority of the new products fail in the market. What are the
underlining reasons for the failure of new products? Explain by giving
a suitable example.

20

CO2

ANSWERS







