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Is there any constraints in using the technology in banking? Justify your
answer. CO1,
Q1 And 20 co2
Is there any benefits of an effective demand management strategy?
Justify in brief.

Do you think that classification of services can help in developing better
. 5 C :

02 marketing strategy? If yes, explain mct)jretall. 10 + 10 coL,

' What could possibly constitute the external environment factors for Citi =20 CO2

Bank for its foray into the insurance business in India? Explain your

answer.

Explain the concept of simultaneity of production and consumption with

regard to services. Why is the “word-of-mouth” publicity very important

Q.3 for marketing of services? 20 CO3
Or

Consider any one service firm in the banking industry and discuss its

entire product range.

Q.4 Suppose you are the marketing head of an insurance company. What 20 CO4
factor will you keep in mind while deciding on a particular segment?

Q.5 Key to a successful CRM is right segmentation and customer delight. Do 20 CO4
you agree? Give reasons and examples to support your answers.
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