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SECTION A  

10Qx2M=20Marks 

S. No.  Marks CO 

Q 1 Statement of question  CO1 

 i) Billboards and flyers are an example of? 

a. PSA 

b. OTS 

c. Branded entertainment 

d. It is not an advertisement 

 

ii) Advertising has a  

a. Positive impact on GDP but negative impact on value 

b. Negative impact on GDP but positive impact on value 

c. No impact on GDP and value 

d. Positive impact on both GDP and value 

 

iii) A communication message is NOT an advertisement if 

a.) It is paid for 

b.) It is attempting persuasion towards a brand 

c.) It is communication over mass media 

d.) It is a face-to-face communication.  

 

iv) Cultural imperatives are 

a. Cultural values which are adopted  

b. Cultural values which can be modified 

c. Cultural values which cannot be compromised 

d. Cultural values which are ethnic  

 

v) The tagline ‘zyada se zyada safedi’ (Whitest of all) is an example of  

a.) Deception 

b.) Puffery 

c.) Both deception and puffery 

d.) None of the above 

 

  



 

vi) Dialogue balloon is------------------------------------------------------------ 

 

vii) Which of the following is not a pre-test advertising research method 

a.) Communication test 

b.) Magazine dummy 

c.) Recall testing 

d.) Thought listings 

 

viii) CPRP means 

a. Cost per million 

b. Cost per thousand 

c. Cost per rating point 

d. Gross consumer point 

 

ix) Sweepstake means 

a. Discount 

b. Buy one get one free 

c. Money back offer 

d. Lottery 

 

x) Which of the following is not a part of the creative triangle 

 

a.) Other people 

b.) Individual 

c.) Technology 

d.) Work 

 

SECTION B  

  4Qx5M= 20 Marks 

Q  Statement of question  CO2 

Q1. Create 2 dialogue balloons for an ad research questionnaire that explores 

preference of consumers for mobile phone features.  
5M  

Q2. Discuss the characteristics of creativity as noted by Howard Gardner.  5M  

Q3. Discuss advertising message strategy to achieve the objective of Brand 

preference.  
5M  

Q4. Briefly explain any five famous sales promotional techniques with 

examples.   
5M  

    

SECTION-C 

3Qx10M=30 Marks 

Q  Statement of question  CO3 

Q1. Do you think cultural values need to be embedded in advertising 

campaigns? Discuss with at least five examples to support your answer.   
10 M  



Q2.  Who are influencers? How can companies integrate influencers in 

marketing communication strategies? 

                                                              OR 

What is social consumer advocacy? Compare effectiveness organic 

consumer advocacy with paid advertising.  

10 M  

Q3.  What is surrogate advertising? Discuss the advertising of controversial 

products through examples of surrogate products advertising. 
10 M  

    

SECTION-D 

2Qx15M= 30 Marks 

Q  Statement of question 
 CO4 

Q1. Make 2 creative taglines for each of the following product categories: 

a.) Water  

b.) Air purifier 

c.) Mask 

d.) Sanitary napkin 

e.) Toothpaste 

 

 

15 M  

Q2.  Read the text ‘How many words can you pack in an ad’ and answer one 

of questions below: 

 

Analyze the changes in ad design and content that have been recorded in 

the text for 1980s, 90s till 2010 and the ads of the current times.  

                                                   Or 

Analyze the effectiveness of advertisements based on the number or 

words that are packed in it with some Indian advertisement examples. 

 

  



 




